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OutlineOutline 

• Personal Carbon AllowancesPersonal Carbon Allowances
• Demand reduction and budgeting

L b lli i f ti d f db k• Labelling, information, and feedback
• Lessons from healthy diets to PCA



What is PCA – in a nutshellWhat is PCA in a nutshell
• National carbon cap divided to equal personal 

llallowances
• Reduction of annual allowance over time, 

communicated well in advancecommunicated well in advance
• To include personal transport & household 

energy useenergy use
• By swipe card or similar 
• Tradable

Carbon Allowance Card 2010

• Tradable 
• Mandatory

1234 5678 9101 1121
Valid from 1/10 Expires end 12/10
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The usefulness of ‘budgeting’The usefulness of budgeting
• Mental budgeting and accounting g g g
• Signals that the resource should be consumed 

with care
• Defines a normative carbon emissions• Defines a normative carbon emissions
• Puts personal responsibility and promotes 

involvement
• Sets a concrete personal target
• Demand reduction in actual numbers, figures, 

and actionsand actions
• Does not audit preferences 



Managing a budget – What is 
d d?needed?

• LimitsLimits 
• Information (labels) 
• AlternativesAlternatives
• Opportunity to make choices (easy & simple)
• Feedback• Feedback
• Advice 
• Support (financial social)• Support (financial, social) 



LabellingLabelling 

• Avoid confusionAvoid confusion
• Similar units to enable comparison 

I f ti b f ti t t• Information before action to support 
informed choices

• Reference to the whole budget (% of the 
whole budget)
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Energy labelling at presentEnergy labelling at present

• Purchasing appliances once every few yearsPurchasing appliances once every few years
• Difficult to understand but message is clear: ‘A’ 

better than ‘B’ or 5    better the 3 etc.
• Energy units and not carbon (kWh/year; 

kWh/cycle)y )
– Carbon emissions vary according to source

• Enables comparison of same appliances only



Energy labelling for budgetingEnergy labelling for budgeting

• Units of budgetUnits of budget
• Difference between fridges (working non-

stop) and washing machine (influenced bystop) and washing machine (influenced by 
user choices e.g. temp / program / load)

• Labelling per activity (e.g. 1 hour of tumbleLabelling per activity (e.g. 1 hour of tumble 
drier)

• Reference to compare with (overallReference to compare with (overall 
consumption or overall emissions)



FeedbackFeedback

• Challenge: how could feedback impactChallenge: how could feedback impact 
decision making about the next action?

• Learning process is complex• Learning process is complex
• Can we provide the feedback information 

i di t l b f t t?immediately before next act? 
• Can a label provide this? 



ConclusionsConclusions 
• Budgeting requires involvement and decision g g q

making
• Labels are important for informed choices 
• The budget currency are important
• Labels should be meaningful for consumers

– Unit per meaningful activity / unit of time
• Refer to the budget and the contribution of each 

activity to the budget managementactivity to the budget management 
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