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Legal Background: EU Level

(Framework) Directives : 92/75/EWG (Energy Labeling)
 96/57/EC (MEPS)

Implementing 92/2/EC (cold appliances)  
Directives: 95/12/EC (clothes washers)

95/13/EC (tumble dryers)
96/60/EC (wash-dryers)
97/17/EC (dish washers)
98/11/EC (lamps)
00/55/EC (ballasts: MEPS)
02/31/EC (air conditioners)
02/40/EC (electric ovens)



Legal Background

National level:

Energy Labeling Law : July 1997

Energy Labeling Directive:  Oct 1997; Nov 1999

Energy Labeling Law: Jan 2002

- including MEPS
- new appliances: automatically included
- allows for specific adaptations, e. g. build-in appliances



Energy Labeling: A Success Story
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Energy Labeling: A Success Story

Sales-Weighted Market Shares and EEI of Freezers
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Energy Labeling: A Success Story

Sales-Weighted Market Shares and EEI of Clothes Washers
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Energy Labeling: A Success Story

Sales-Weighted Market Share and EEI of Tumblers
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Energy Labeling: A Success Story

Sales-Weighted Market Shares and EEI of Dish Washers
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BUT: Trade is not enthusiastic about labeling...

Fraunhofer ISI

interviews with dealers check: label applied?

Study reveals:
Only 36% of appliances are labelled correctly !



RESULTS :

Full compliance: 36%

– frame label applied
– data strip applied
– both applied, but not

located correctly

Labeling incomplete:
20%

– frame label  missing
or

– data strip missing

No label at all:
44%



RESULTS:

ComplianceCompliance

Mail-order Co.s:
perfect

Mail-order Co.s:
perfect

Big shops, 
discounters:
quite good

Big shops, 
discounters:
quite good

small retailers:
poorly informed
small retailers:

poorly informed
kitchen planners etc.:

objections
kitchen planners etc.:

objections

no activities
required

label is marketing tool, 
skilled staff

        reminder

need assistance

       information
       tools

„label is harmful to 
build-in appl.“

      modification of DIR
      motivation



Activities:
1. Information and Motivation Campaign for Retailers

funded by the Federal Ministry of Economics and Labour

Project manager: dena

in co-operation with:

appliances manufacturers

retailers associations



Internet-Portal: information, service, qualification, E-learning
www.eu-label.de   (start: December 18, 2002)

Adoption of the Directive to kitchen planners‘ special
needs

Activities:
1. Information and Motivation Campaign for Retailers

Elements:

papers and press articles for trade magazines





make people aware of energy issues in their homes
(focus on young households, trendsetters, „non-ecos“)

inform people about energy labels

Activities:
2. Energy Efficiency Campaign for Households

Aims:

raise awareness for energy efficiency when purchasing
and using appliances



Activities:
2. Energy Efficiency
Campaign for
Households



Energy labeling is VERY effective with respect to energy
efficiency

„A“ does not stand only for energy efficiency, but
also for high quality

Conclusions:

Thus, energy labels are an important marketing tool
for manufacturers and trade
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